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DISCLAIMER 

www.sportclubs.com.sa

THE PRESENTATION AND ITS CONTENTS ARE CONFIDENTIAL AND ARE NOT FOR RELEASE, REPRODUCTION, PUBLICATION OR DISTRIBUTION, IN WHO LE OR IN 

PART, DIRECTLY OR INDIRECTLY TO ANY OTHER PERSON OR IN OR INTO OR FROM THE UNITED STATES OF AMERICA, AUSTRALIA, CANADA, JAPAN , SOUTH 

AFRICA, THE KINGDOM OF SAUDI ARABIA OR ANY OTHER JURISDICTION IN WHICH SUCH DISTRIBUTION WOULD BE UNLAWFUL. 

ACCORDINGLY, THE INFORMATION INCLUDED HEREIN MAY NOT BE REFERRED TO, QUOTED OR OTHERWISE DISCLOSED BY YOU. 

PERSONS INTO WHOSE POSSESSION THIS PRESENTATION COMES SHOULD INFORM THEMSELVES ABOUT, AND OBSERVE, ANY SUCH RESTRICTIONS. 

IN REVIEWING THIS INFORMATION, YOU ACKNOWLEDGE THE CONFIDENTIAL NATURE OF THIS INFORMATION AND AGREE TO ABIDE BY THE TERMS OF THIS 

DISCLAIMER AND THE OBLIGATIONS AND LIMITATIONS STATED HEREIN. THIS CONFIDENTIAL INFORMATION IS BEING MADE AVAILABLE TO EACH R ECIPIENT 

SOLELY FOR ITS INFORMATION AND IS SUBJECT TO AMENDMENT. 

THIS PRESENTATION IS NOT AN OFFER OR AN INVITATION TO BUY, SELL OR SUBSCRIBE FOR SECURITIES.

IMPORTANT: please read the fol lowing before continuing. The fol lowing appl ies to this presentation and the information contai ned therein, the oral  

presentation by Sport Clubs Company (the “Company”) or any person on behalf of the Company, and any question -and-answer session that fol lows the 

oral  presentation (col lectively, the “Information”). The Information has been prepared by the Company for background purposes only and does not 

purport to be ful l , accurate or complete. No rel iance may be placed for any purpose on the Information or i ts accuracy, fai rn ess or completeness. The 

Information and opinions contained herein are provided as at the date of the presentation and are subject to change without n otice. The presentation 

i s the sole responsibi l i ty of the Company and has not been reviewed or approved by any regulatory or supervisory authori ty.

This presentation i s for information purposes only and is incomplete without reference to, and should be viewed solely in con junction with, the oral  

br ief ing provided by the Company. The information and opinions in this presentation are provided as at the date hereof and su bject to change without 

notice. I t i s  not the intention to provide, and you may not rely on these materials as providing, a complete or 

This presentation contains f inancial  information regarding the businesses and assets of the Company. Such f inancial  informati on may not have been 

audited, reviewed or veri f ied by any independent accounting f i rm. The inclusion of such f inancial  information in this present ation or any related 

presentation should not be regarded as a representation or warranty by the Company, Thei r aff i l iates, advisors or representat ives or any other person 

as to the accuracy

or completeness of such information’s portrayal  of the f inancial  condit ion or resul ts of operations of the Company and i ts co nsol idated subsidiaries and 

should not be rel ied upon when making an investment decis ion. 

The Information has been prepared by the Company solely for information purposes and does not constitute or form part of, and should not be construed as, an offer or the 

solicitation of an offer to subscribe for or purchase securities of the Company nor does it purport to give legal, tax or investment advice. The information contained herein is not for 

release, publication

or distribution, in whole or in part, directly or indirectly.
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15.3%
E B I T  M a r g i n

6M 2025

37.0%
E B I T D A  M a r g i n

6M 2025

15.8%
R e v e n u e

YOY 6M 2025

19.1%
R e v e n u e

YOY Q2 2025

39.9%
E B I T D A  M a r g i n

Q2 2025

18.2%
E B I T  M a r g i n

Q2 2025

17
Ci t ies  S e r v e d

www.sportclubs.com.sa

ROBUST BUSINESS WITH SOLID TRACK RECORD

STRONG FINANCIAL PROFILE

5 6
F i t n e s s  C e n t e r s

End of Q2 2025

+1 3 7 K
A c t i v e  M e m b e r s

End of Q2 2025

VISION
Providing a spacious and inviting environment for 

training and physical activity, enabling our 

community members to improve their quality
of life, maintain their overall health and enhance 

their physical fitness in the most convenient ways. 

Our widespread centers embody a meeting place 

for those seeking to maintain a healthy and 

sustainable lifestyle, and a destination for 

companies supporting their employees in 

achieving this goal.

MISSION
Encouraging our community members to adopt a 

healthy lifestyle and promoting regular physical 

activity while providing a distinctive and unique 

experience to our customers—both beginners and 

experts alike—in the fields of sports and fitness 

through a passionate, skilled and experienced 

team.

SPORT CLUBS COMPANY AT A GLANCE

7 33

16

112

919

36 134

2

Central Region

Eastern  Region

Southern Region

Western  Region

Northern  Region

EXTENSIVE NETWORK OF 56 CLUBS ACROSS 17 CITIES

4

5

* We are Operating 58 Clubs Currently.

*
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Summary use of proceeds – boosting the expansion and refurbishing plans

Establishing and equipping

new fitness clubs
60%

12 – 18 months

Purchasing high-efficiency

Fitness Equipment
20%

Developing certain existing

fitness clubs
16% 6 – 12 months

Repayment of high-interest 

outstanding debt
4% 3 – 6 months

Item Expected UoP(1) (%) Expected Timeframe

SCC intends to allocate 96% 

of the net IPO proceeds 

(after expenses) for the 

purpose of financing its
growth plans by establishing, 

furbishing, and equipping 

its new fitness clubs, in

addition to transforming a
number of existing clubs 

to the new model

www.sportclubs.com.sa

Capital 

114,400,000 

SAR 

No. Of l isted 

Shares 

34,320,000 

List ing date 
22/7/2025

Closing Price

≈ 10.48 SAR

SUCCESSFUL INITIAL PUBLIC OFFERING 

Listed on 

Tadawul 

Main Market.

5

List ing Price 

7.5 SAR 
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Maintained  Market 
P r e s en c e

Operating 3 Brands
Expanded the

Network of Gyms

A Strong Digital &

Social Media Presence

A Solid Digital Infrastructure Supported by

Advanced Technologies

Allowing easy access to wider 

audience and convenient reach

17
Cities

+137K
Active Members 
(as of end of Q2 2025)

Serving the various needs of the
members with tailored offerings

A scalable fully-integrated ERP system 

that paved the way to our new mobile app, 

dynamic websites, and online payment

+ 2 3 0 K  Fans

+200K Followers

+130K Followers

+2MN Views

3 new Websites

+ 8 1 0 K  App Downloads

SCC TODAY

Source: Company information – Numbers as of December 2024

6www.sportclubs.com.sa

5 6
Clubs
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BUSINESS SEGMENTS

SECOND LARGEST PLAYER IN THE SAUDI FITNESS MARKET, OPERATING UNDER TWO BUSINESS SEGMENTS

Establishing, Managing, and Operating Fitness Clubs Turnkey Fitness Solutions & Services

Highest Category of male 

gyms

Vast array of offerings 

Recreational facilities 

Pool & Wellness area

High quality male gyms at 

lower price positioning

Basic fitness offerings only

7 locat ions33 locat ions
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16 locat ions

Female-only gym 

(similar to Body Masters 

premium concept)

Vast array of offerings 

Recreational facilities 

Pool & Wellness area

Launched in 2020, Body Experts provides 

comprehensive fitness solutions and a suite of 

integrated fitness services:

• Fitness consultancy and design and construction
of gyms, centers and other fitness facilities;

• Planning and layout of fitness equipment, supply 

and furnishing of fitness equipment;

• Operation and maintenance of fitness facilities

As the first fitness chain in Saudi Arabia, the brand has top-of-mind recall among gym goers, leading to unmatched brand equity and a sustainable customer base

5 2 . 5 % 7 . 6 % 2 7 . 3 % 1 2 . 6 %

www.sportclubs.com.sa 7
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BODY MASTERS

2 C a t e g o r ie s  of  C l u b s

Personal Training

Revenue

SAR 185.6MN

TTM Till Q2 2025

Revenue

SAR 27MN
TTM Till Q2 2025

Revenue CAGR

6.9%
2022 – TTM Till Q2 2025

Revenue CAGR

(13.1%)
2022 - TTM Till Q2 2025

Gross Margin

2 9 . 6 %

TTM Till Q2 2025

Gross Margin

13.6%
TTM Till Q2 2025

Active Members

8 2 K
TTM Avg.

Active Members

15.2K
TTM Avg.

Merchandise

Body Composition Measurements

33
Clubs

7
Clubs

MALE TAILORED GYMS

Advanced Equipment

Fully equipped clubs with outstanding features and 

advanced technology

Key Statistics

Martial Arts Academy

Club-in-club business model for self-defense and 

martial arts in selected clubs:

Providing:
Brazilian Jiu-Jitsu Boxing

Muay Thai Mixed Martial Arts

Top-up Services

Ensuring fulfilment of the members’ needs at

competitive prices

Seamless Digital Membership

Experience
• Online Subsciption though app / websites

• Fully integrated membership management

• Virtual club tours

• A future-ready member experience

www.sportclubs.com.sa 8
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BODY MOTIONS

Revenue

SAR 97MN

TTM Till Q2 2025

Revenue CAGR

1 4 %

2022 - TTM Till Q2 2025

Gross Profit

2 7 . 5 %

TTM Till Q2 2025

Members

2 9 K

TTM – Avg.

Key Statistics

Launched

2 0 2 0
Cities

0 7
Clubs

16
# of GX Classes

+20
Avg. Club Size 

2 , 2 0 0  s q m  

SINCE LAUNCHING IN 2020, BODY MOTIONS HAS BEEN

THE GO-TO CHOICE FOR FEMALE GYM-GOERS IN KSA

A similar offering compared to Body Masters Premium, with additional 

features tailored specifically to females

Tailored nutrition services to support the members’ goals, available for an additional fee

Reformer Pilates, yoga and boxing studios in most of the branches

Wide range of group exercise classes tailored for women

www.sportclubs.com.sa 9
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BODY EXPERTS

1

4

2

3

Launched in 2020

Conceptual Development

In-house Engineering Department

Planning and Design

Optimized Operational Costs

Construction and Finishing*

Positive Impact on Profitability

Equipping

Human Capital Planning

Operations

Major Contracts Won

+1 G o v e r n m e n t  Ent i ty

A One-Stop Turnkey professional fitness solutions provider

www.sportclubs.com.sa

0.1
2.9 2.8

26.8

44.5

1.0%
1.1% 1.0%

8.2%

12.6%

2021 2022 2023 2024 Q2 2025

TTM

Revenue Revenue Contribution

10
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SCC FUTURE AND STRATEGY

A robust strategy anchored on 2 core pillars and driven by cutting-edge technologies, fortifying the Company’s position further as a leading force in the Saudi
fitness market.

TRANSFORMATIONAL MULTI-SEGMENT EXPANSION

Opening 50  new clubs over 

next 5 years using AI-based 

technology to select locations.

•Growing brand equity with focus on digital 
channels

• Continue successful marketing campaign 
launching strategy

•Optimizing leads process through automation

•Capitalizing on existing referral program

•Widening corporate sales targeting

• Util izing digital infrastructure to perfect
customer journey

•Enhancing member engagement and goal 

achievement

•Enhancing our early renewal programs

• Personalizing communications with lost
members

•Re-engaging  with tailored offers and 

benefits

Transform some of the old 

clubs into the new identity 

format.

Expand internationally 

through a franchise model.

Capitalize on Vision 2030 projects 
in government, corporate, and real 

estate sectors.

N e w  C l u b s  E x p a n s i o n  R e f u r b i s h m e n t  of O l d  C l u b s  Cross-Border  E x p a n s i o n

Increase  N e w  M e m b e r  Acquis it ion

MEMBERSHIP BASE GROWTH

Increase  M e m b e r  Retent ion Lost  M e m b e r s  R e - Activation

Incrementa l  Growth  In Body  Experts

www.sportclubs.com.sa 11
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16

25

34

MARKET

Large and growing addressable market supported by 

favorable macro demographic conditions and fueled by 

Vision 2030 ambitions.

EXCELLENCE

Steered by a management team with deep roots in the 

industry, backed by an experienced board of directors 

and a robust corporate governance framework.

VALUE

All-inclusive fitness centers offering a comprehensive 

suite of services, supported by an extensive and accessible 

network of locations, at highly competitive pricing.

GROWTH

Clear and robust growth strategy with visionary leaps 

into new, promising market verticals, supported by a 

strong focus on technologies that enhance operational 

efficiency, customer experience and long-term scalability.

BRAND

A distinguished pioneer in the Saudi fitness market
with strong brand equity and heritage.

PERFORMANCE

Robust and accelerating financial performance,
delivering a solid foundation for future growth.

Value Proposit ions

www.sportclubs.com.sa 12
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Market Overview & Opportunity 

1

3



VISION 2030 MAIN PILLARS PROGRAM ASPIRATIONS / TARGETS

L A R G E  A N D  G R O W I N G  A D D R E S S A B L E  M A R K E T  S U P P O R T E D  B Y  S T R O N G  M A C R O  & D E M O G R A P H I C  T A I L W I N D S  A N D  F U E L E D  B Y  
V IS IO N  2 0 3 0  A MBIT IO NS

Recent Achievements towards

A thriving economy

A  thr iv ing  e c o n o m y  - m o v i n g  a w a y  f r o m  oil 
d e p e n d e n c y

Vision realization

Transformation programs

Develop sports ecosystem on a 

sector strategy

Engage local and global 

audiences through sport

Heavily feature sports in the 

urban landscape of Saudi

A  vibrant  s oc iety  - f o c u s i n g  o n  i m p r o v e d  qual i ty  of
life

A n  a m b i t i o u s  nat ion  - e n h a n c i n g  KSA ’ s  g l o b a l  
presence

Increase the sports sector’s contribution 

of GDP

Activate 4,991 sports venues, 405 cultural

and 260 entertainment places

3 cities among the top 100 cities 

worldwide

Increase household spending on culture 

& entertainment from 2.9% in 2016 to 

6% in 2030

40% participation rate in Sports and

Physical Activity

Host large-scale, internationally

recognized sports events

A vibrant societyAn ambitious nation

Source: Portas Consulting, Vision 2030, GASTAT

www.sportclubs.com.sa 14
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3.3 pp

Low Gym Market Penetration Rate with Room for Further Growth 

vs. International Benchmarks

Primary Growth Drivers

Rapid Population Growth

Growing Disposable Income

Young Population (Under age of 30)

KSA Primary Gym Market is Primed 

for Growth Driven by Transformation 

Initiatives

KSA Primary Gym Market is Primed 

for Growth Driven by Transformation 

Initiatives

(SAR BN)

64% of +18 population physically active for 

more than 150 min a week by 2030

40% of Saudi citizens engaging in sports 

and fitness activities by 2030

Increase sports sector contribution to the 

GDP

Activate 4,991 sports venues by 2030

32.2 MN
2022A

40.5  MN
2030F

64.0  K
2030F

51.4%c. 16.5 MN
2022A

52.0  K
2022A

KSA MACRO AND DEMOGRAPHIC TAILWINDS VISION 2030 AMBITIONS KSA PRIMARY GYM MARKET

c. 12.4%
CAGR 2024 - 2030

+ =

L A R G E  A N D  G R O W I N G  A D D R E S S A B L E  M A R K E T  S U P P O R T E D  B Y  S T R O N G  M A C R O  & D E M O G R A P H I C  T A I L W I N D S  A N D  F U E L E D  B Y  
V IS IO N  2 0 3 0  A MBIT IO NS

Source: Portas Consulting, Vision 2030, GASTAT

www.sportclubs.com.sa

1.3%

4.4%

5.3%

6.9%

9.6%

10.2%

12.7%

15.7%

18.9%

24.1%

27.5%

2030

2024

7.7

15.5

2024 2030 F

15
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L A R G E  A N D  GROWING A D D R E S S A B L E  M A R K E T  S U P P O R T E D  B Y  S TR O N G  M A CRO  & DE MOGRAPHIC  TAILWINDS  A N D  

F U E L E D  B Y  VIS ION 2 0 3 0  AMBIT IONS

3.6

5.8 6.1

7.4 7.7
8.6

9.6
10.8

12.2

13.7

15.5

2017 2020 2022 2023 2024 2025F 2026F 2027F 2028F 2029F 2030F

KSA Gym market
in SAR Billions

FORECAST – 12.4 % CAGR

Source: Portas Consulting.

ACCELERATED GYM MARKET GROWTH DRIVEN BY GOVERNMENT INITIATIVES & DEMOGRAPHICAL CHANGES

1.2 1.2 1.2 1.3 1.3 1.4 1.5 1.5 1.6 1.7 1.8

0.4 0.5 0.5 0.6 0.6
0.7

0.8
0.9

1.0
1.2

1.3

1.6
1.7 1.8 1.8 1.9

2.1
2.2

2.4

2.6

3.0
3.1

2020 2021 2022 2023 2024 2025F 2026F 2027F 2028F 2029F 2030F

Male Female

Number of KSA gym members

in Millions

CAGR 

2024 - 2030:

5.9% Male Members

13.2% Female Members

8.5% Total Members

16
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40

16

Q2 2025 2025-2026 2027-2029 2030

Body Masters Body Motions Total

9-11

9-11 14-16

14-16

…S U P P O R T E D B Y A N E X T E N S I V E A N D A C C E S S I B L E N E T W O R K O F LOCATIONS, AT H I G H L Y C O M P E T I T I V E PRICING

AVAILABLE AT HIGHLY COMPETITIVE PRICES

www.sportclubs.com.sa

276 

211 

118 

667 

135 

125 

453 

895 

281 

140 

314 

281 

207 

143 

259 

FT

FT Pro

FT Xpress

FT Plus

Pure gym ladies

Pure gym men

B-fit

Optimo

Fitness First

In2Fitness

Gold's Gym

Power Gym

Body Masters

Body Masters Express

Body Motions

AVERAGE 1 MONTH SUBSCRIBTION

Expected Openings 

PATH TO SCALE

Our extensive network 

of 56 clubs across 17 

cities will continue to 

grow, ensuring even 

greater accessibility 

across the Kingdom. 17

Source: Portas Consulting.
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Board & Management

1
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Wael E l Merhabi
CEO

+24 years of experience 

of which

~12 years in SCC

Musaed Al-Baytar
Director of Human Resources

~13 years of experience 

of which all of it is in SCC

Tariq Salem
Director of Projects 

& Maintenance

+15 years of experience 

of which ~14 years in SCC

Abdulrahman 

Ismael
Director of Operations,

Men’s Clubs

+12 years of experience 

Recently joined

Christine Mallouk
Director of Operations, 

Women’s Clubs

+9 years of experience 

of which ~7 years at SCC

Dina Al-Shihabi
Director of Special 

Projects

+13 years of experience 

of which ~7 years at SCC

Abdullah Altahan
Director of Finance

+18 years of experience 

of which

~16 years in SCC

Meshari Al-Wallan
Director of Public Relations

+28 years of experience 

of which

~15 years in SCC

Mohammed

Al-Rayes Company

Jamil Al Zayat
Director of Sales and Marketing

+17 years of experience 

of which

~12 years in SCC

Faisal Al-Huraybin
Director of Procurement &

Warehousing

+12 years of experience 

of which ~7 years at SCC

S T E E R E D B Y A N E X P E R I E N C E D M A N A G E M E N T W I T H D E E P R O O T S IN T H E INDUSTRY...

www.sportclubs.com.sa 19
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Ammar AlKhudairy
Chairman

+30 years of experience

Raed Abdulaziz 

Alammari

Board Member

+24 years of experience

Yasser Ali 

Al Hedaithy

Board Member

+31 years of experience

Fadi Arbid
Board Member

+27 years of experience

Abdulilah Aldrees
Vice Chairman

+47 years of experience

Diverse board composition to 

provide robust challenge and 

oversight with 2 members 

being independent

Responsibility for strategy and 

control with a commitment to 

the highest standards of ethics 

and integrity

1,346  
Employees

Committee structure and 

membership in line with 

CMA requirements and best 

practices

Ambition to achieve best-in-

class governance practices

38.8%
Saudi Nationals

Sager Alblawi
Board Member

+13 years of experience

. . .BACKED B Y A N E X P E R I E N C E D B O A R D O F D I R E C T O R S A N D A R O B U S T C O R P O R A T E G O V E R N A N C E F R A M E W O R K

www.sportclubs.com.sa 20
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FINANCIAL SECTION
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R O B U S T A N D A C C E L E R A T I N G F I N A N C I A L P E R F O R M A N C E , D E L I V E R I N G A S O L I D F O UND A T IO N F O R F U T U R E G R O W T H .

Gross Profit (Mil l ions)

CAGR 17.2%

EBITDA (Mil l ions)
CAGR 13.5%

EB I T (Mil l ions)

CAGR 21.8%

Net Income (Mil l ions)

CAGR 24.4%

Revenue (Mil l ions)

www.sportclubs.com.sa

69 72

99
103.07

25.8%
26.7%

30.1%
29.1%

2022 2023 2024 TTM - Till Q2

2025

Gross Profit Gross Margin (%)

104.0 109.3

134.0
142.838.8%

40.4% 40.9% 40.4%

2022 2023 2024 TTM - Till Q2

2025

EBITDA EBITDA Margin (%)

45
50.04

69.21
73.6316.8%

18.5%
21.1% 20.8%

2022 2023 2024 TTM - Till Q2

2025

EBIT EBIT Margin

All amounts are expressed in (          ) Saudi Riyals.

233.64 237.87 260.07 272.90

32.00 30.78
40.42 36.25

2.41 1.97
26.93

44.62
268.04 270.62

327.43
353.77

2022 2023 2024 TTM- Till Q2 2025

Subscriptions Health club services Sports solutions

22

22.6
25.1

40.9 42.4
8.5%

9.3%

12.5% 12.0%

2022 2023 2024 TTM - Till Q2

2025

Net Income Net Margin (%)

CAGR: 11.7%

Normalized Net Income without IPO Costs 

http://www.sportclubs.com.sa/


18.9% 18.9% 21.1% 20.9%

57.9% 55.0% 48.7% 51.2%

23.2% 26.0% 30.1% 27.6%

2022 2023 2024 Q2 2025

Equity Non-current liabilities Current liabilities

93.6% 95.4% 90.6% 91.9%

6.4% 4.6% 9.4% 8.2%

2022 2023 2024 Q2 2025

Non-current assets Current assets

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

R O B U S T A N D A C C E L E R A T I N G F I N A N C I A L P E R F O R M A N C E , D E L I V E R I N G A S O L I D F O UND A T IO N F O R F U T U R E G R O W T H .

Total E q u i t y a n d L iabi l i t ies (Mill ions)

798
818

Total equity and liabilities
Total assets

Total  A s s e t s (Mil l ions)

757666

81.1% 81.1% 78.9%

R e t u r n o n Equity D e b t to Equity

www.sportclubs.com.sa

757666

18.0% 17.5%

24.2%

22.0%

2022 2023 2024 TTM Till Q2 2025

99.7%

71.6%

84.7%
89.7%

2022 2023 2024 TTM Till Q2 2025

All amounts are expressed in (          ) Saudi Riyals.

23

818
798

79.1%
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157.23

165.8

178.4

185.6

2022 2023 2024 TTM

A D E E P D I V E INTO B O D Y M A S T E R S PREMIUM

B O D Y M A S T E R S PREMIUM R E V E N U E

In Millions

R E V E N U E P E R A V E R A G E M E M B E R  

CAGR: 6.9%

www.sportclubs.com.sa

2.28 2.30

2.45
2.31

68.99 71.97 72.80
80.20

2022 2023 2024 TTM

REVENUE PER MEMBER AVG. ACTIVE MEMBERS

In thousands

All amounts are expressed in (          ) Saudi Riyals.

revenue includes from subscription sales and health club services

24
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38.3

29.4 28.7
26.98

2022 2023 2024 Q2 2025 TTM

A D E E P D I V E INTO B O D Y M A S T E R S E X P R E S S

B O D Y M A S T E R S E X P R E S S R E V E N U E

In Mi l l ions

CAGR: (13.1%)

www.sportclubs.com.sa

2.04

1.79
1.73 1.75

18.74 16.91 16.61 15.47

2022 2023 2024 Q2 2025 TTM

REVENUE PER AVG.MEMBER AVG. ACTIVE MEMBERS

All amounts are expressed in (          ) Saudi Riyals.

revenue includes from subscription sales and health club services

In thousands

R E V E N U E P E R A V E R A G E M E M B E R  
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69.6
72.6

93.6
96.7

2022 2023 2024 TTM

A D E E P D I V E INTO B O D Y MOTIONS

Body Motions Revenue Revenue Per average member

CAGR: 14.0%

www.sportclubs.com.sa

3.36
3.51

3.76
3.58

20.7 20.5
24.9 27.0

2022 2023 2024 Q2 2025 TTM

REVENUE PER MEMBER AVG. ACTIVE MEMBERS

All amounts are expressed in (          ) Saudi Riyals.

revenue includes from subscription sales and health club services
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In Millions In thousands
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C A P E X P R O F I L E

32.6

66.0

91.4
94.8

12.2

24.4
27.9 26.8

2022 2023 2024 TTM Till Q2 2025

CAPEX As % of Revenue

www.sportclubs.com.sa

16.1 16.6 18.2 19.4

6.0 5.4
6.9

6.9
3.0 5.0

6.4
7.1

2022 2023 2024 TTM Till Q2 2025

Interest on Lease Interest on Loans
Bank Charges

31.5

27.025.1

Total Finance cost (SAR, MN)

F I N A N C E  C O S T S

All amounts are expressed in (          ) Saudi Riyals.
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Rebranding Strategy Paying Off!, Strong Performance Across Metrics.

www.sportclubs.com.sa

All amounts are expressed in (          ) Saudi Riyals.
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10.4 

20.0 

9.1 

13.8 

7.4%

27.9%

11.4%

16.7%

Before 2021  After 2021 Before 2021  After 2021

Body Masters Body Motions

Capex ROI

CapEx & ROI Per Club (In millions) 

4.25 

1.85 
0.78 

11.19 

6.94 
5.58 

Revenues EBITDA NI

Before 2021 After 2021

Body Master Per Club Performance (In millions) 

5.33 

2.20 

1.03 

7.18 

3.57 

2.30 

Revenues EBITDA NI

Before 2021 After 2021

Body Motions Per Club Performance (In millions) 

1.85 

4.53 

1.61 

2.10 

Before 2021 After 2021

Body Masters Active Members Body Motions

Active member Per Club Performance (In thousands) 

All Amounts showing TTM Till Q2 2025
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GUIDANCE

2

9



F U T U R E B U S I N E S S G U I D A N C E
B o d y Masters Unit 2 0 2 5 - 2 0 2 6 2 0 2 7 - 2 0 2 9

Existing Clubs Revenue Revenue growth % 2.0% - 3.0%

Clubs Closures
Premium (old model)

Express

# of clubs

# of clubs

2

2

0-2

1-3

Total New Clubs Openings Premium (new model) # of clubs 9-11 14-16

Average Revenue Per New Model Club Including ancillary revenue* SAR MN 8-9 9-10

Average Ramp-up Per New Model Club Months 8-10 8-10

Average Gross Margin Premium (new model) % 40% - 45% 42% - 47%

Average CAPEX Per New Model Club Including equipment SAR MN 15 - 17 15.5 - 17.5

B o d y Motions Unit 2 0 2 5 - 2 0 2 6 2 0 2 7 - 2 0 2 9

Existing Clubs Revenue Revenue growth 4.0% - 4.5%

Clubs Closures # of clubs - 0-1

Total New Clubs Openings # of clubs 9-11 14-16

Average Revenue Per Club Including ancillary revenue* SAR MN 7-8 8-9

Average Ramp-up Per Club Months 10-12 10-12

Average Gross Margin % 35% - 40% 40% - 45%

Average CAPEX Per Club Including equipment SAR MN 13 - 15 13.5 - 15.5

B o d y E x p e r t s Unit 2 0 2 5 - 2 0 2 6 2 0 2 7 - 2 0 2 9

Existing Projects' Revenue Per Annum SAR MN 11.5 0-2

Number of New Projects Per Annum # of projects 1-3 4-6

Revenue Per New Project SAR MN 2-4 2-4

Average Gross Margin Per new Project % 25% - 35% 25% - 35%

E B I T D A Marg in ( C o m p a n y consol idated) % 4 3 % - 4 5 % 5 0 % - 5 4 %

Note*: Ancillary revenue includes, inter alia, personal training, nutrition services, body composition, merchandise sale, etc.

www.sportclubs.com.sa 30
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